
C L I E N T  W E B I N A R

AI-powered

Smart Matching
Turning participant intent into

meaningful connections.

 How matching, sorting and search work together



T H E  P R O B L E M

Two people who should have met.

 Each other's best match, but they are a hundred names apart on the participant list.



T H E  S H I F T

From identity to intent.

Similar profiles aren't the goal. Complementary ones are.



W H E R E  Y O U R  E V E N T  I S  T O D A Y

Four levels of event networking.

 Levels one and two force participants to do a lot of manual work.



P A R T  O N E  O F  T H R E E

01


Matching criteria.
What kind of connection are the participants looking for?

 Matching Criteria  AI Sorting  AI-Powered Search



P A R T  1  ·  M A T C H I N G  C R I T E R I A

You define what a good match looks like.

 Five templates ship in 21 languages, and your own criteria and options can be translated for every language your event runs in.



P A R T  1  ·  M A T C H I N G  C R I T E R I A

The same setup, in the organizer's tool.



P A R T  1  ·  M A T C H I N G  C R I T E R I A

Goal first, then the criteria.

 O N LY T H E N

The options alone are symmetric. The goal is what turns them into a direction.



P A R T  1  ·  M A T C H I N G  C R I T E R I A

What the other participant sees.

Maja and Thomas both filled in the investment

criteria. This is the card Maja now sees for him.

His goal

Which side of the match he is on. She is raising; he invests.

What they share

The criteria they both selected, in your event's own words.

Everything else

The card shows only the overlap. His full set of criteria is one

click away, on his profile.

M A J A'S  V I E W

 Screens shown may differ from the final design.



P A R T  1  ·  M A T C H I N G  C R I T E R I A

Important things that count toward a match.
D I R E C T I O N

A match needs two sides that fit together, not two of the same.

Offering  Looking  Match

Offering  Offering No match

Looking  Looking No match

Open  Open  Match

Open sits on both sides, so it matches either way.

R A R I T Y

Two people can share an option and still barely match on it.

M AT C H  W E I G H T

A broad option, picked by many

A specific option, picked by some

A niche option, picked by few

Rarer matches count for more.

 2 matches



P A R T  T W O  O F  T H R E E

02


AI sorting.
Who is most likely to be relevant to a participant?

 Matching Criteria  AI Sorting  AI-Powered Search



P A R T  2  ·  A I  S O R T I N G

The same list, in two different orders.
M A J A'S  V I E W T H O M A S 'S  V I E W

 Screens shown may differ from the final design.



P A R T  2  ·  A I  S O R T I N G

And if someone skipped it, nothing breaks.

Without intent Standard order

The experience they'd have had anyway.

 Screens shown may differ from the final design.

Albert Fischer

Managing director

Kestrel Systems

  

Amy Withen

Head of operations

Vantage Logistics

  

Ruben Devlin

Consultant

Devlin Advisory

  


Shelly Javert

Marketing lead
  



P A R T  T H R E E  O F  T H R E E

03


AI-powered search.
Who fits a specific need a participant has?

 Matching Criteria  AI Sorting  AI-Powered Search



P A R T  3  ·  A I -P O W E R E D  S E A R C H

The specific need, described in a sentence.

M A J A  S E A R C H E S

T H O M A S  S E A R C H E S

Criteria cover what many people want. Search covers what one person wants.  Screens shown may differ from the final design.



P A R T  3  ·  A I -P O W E R E D  S E A R C H

A filter is only as good as the field it reads.

T H E  S E A R C H



W H AT  A  F I LT E R  R E T U R N S



W H AT  S E A R C H  R E T U R N S

 Meaning doesn't always live in a single-choice registration dropdown.

SV

Signe Vinter

Head of

procurement

Excluded

Country: United States

Ten years in defence procurement.

Represents the Danish defence

industry across the Nordics.



H O W  I T  F I T S  T O G E T H E R

Three questions, one system.
THE QUESTION IT ANSWERS M A J A T H O M AS

Matching Criteria
What kind of connection am I

looking for?

AI Sorting
Who is most likely to be relevant to

me?

AI-Powered Search
Who fits this specific need I have

right now?



A L S O  I N  S M A R T  M A T C H I N G

+


Recommendations.
What reaches a participant who never opens the

participant list?

 In the app · Available today  In the inbox · Coming soon



R E C O M M E N D A T I O N S

Matches wait on the dashboard.

 Screens shown may differ from the final design.



 C O M I N G  S O O N E M A I L  R E C O M M E N D A T I O N S

We're moving the
matches into the inbox.
This way, the recommendations don't wait for the

participant to log in.

 Not in the platform yet, but already tested on live events

30%
of participants who got an email booked a meeting.



O U T S I D E  S M A R T  M A T C H I N G

+ +


Also worth a look.
Two things organizers keep asking for, unrelated

to matching.



B E Y O N D  M A T C H I N G

Two more things we're building.

شح Both planned for release in summer 2026



G E T  I N  T O U C H

Let's set this up for your event.
If you have an event coming up, tell us about it. We're always glad to hear what

you're planning.

Smart Matching is planned for release in summer 2026.

It will be available to everyone, whatever licence you're on, at no extra cost.

W R I T E  T O  U S

 success@b2match.com

mailto:success@b2match.com

